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ABOUT THIS REPORT METHODOLOGY
This public report provides a selection of findings from the first
edition of the EBU’s Media Intelligence Service Gender Equality
and PSM Report, published in March 2019.

Gender equality has emerged as an essential issue for the media
industry. For media organizations, gender equality should be
reflected at the same time:

- on-screen: representation and portrayal of women in programmes;

- off-screen: gender balance in staff, equal career opportunities and
good treatment of female employees.

Scope of the report: off-screen gender diversity

The report focuses on off-screen gender equality and does not
provide with any on-screen diversity analysis.

Gender is only one the numerous dimensions of diversity (ethnic,
social origin, sexual orientation etc.). However, the report focuses on
gender diversity.

Why striving toward off-screen gender diversity?

Diversity is a key value defining why PSM are indispensable in true
democratic societies. PSM therefore carry a specific social
responsibility for promoting gender equality.

But it is also worth insisting on the strong benefits for PSM to
improve gender equality: only a truly diversified workforce will
adequately reflect PSM audiences. Furthermore, a diversified
workforce is a prerequisite for a diversified and universal output.
Diversity also appears as a strong driver for innovation. Finally,
diversified organizations are much more attractive workplaces.

Gender equality is therefore essential for PSM to fulfill their public
service mission, remain relevant, transform themselves and attract
talents.

Basic PSM employment data were collected via the yearly
Media Intelligence Survey of the EBU MIS. Additional
staffing data were collected via PSM annual reports,
corporate strategy reports, public value reports, gender
and diversity reports and other similar corporate reports.

Additional external sources of information were used,
mostly for benchmark purposes:

- Eurostat;

- EIGE, the European Institute for Gender Equality;

Additional pan European information and analysis can be
found in the following recent reports:

European Parliament (2018), Gender Equality in the Media
Sector.

EPRA (2018), Promoting greater gender representation
and portrayal on- and off-screen: the role of audiovisual
regulators.

Please note that the full 
report – for EBU 
Members only - is 
available on our web 
page: www.ebu.ch/mis

https://ec.europa.eu/eurostat
https://eige.europa.eu/gender-statistics/dgs
http://www.europarl.europa.eu/RegData/etudes/STUD/2018/596839/IPOL_STU(2018)596839_EN.pdf
https://www.epra.org/attachments/achieving-greater-diversity-in-broadcasting-special-focus-on-gender-comparative-background-paper
http://www.ebu.ch/mis
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KEY FINDINGS

Source: EBU based on Members’ data, Eurostat and EIGE.
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PSM GENDER BALANCE

Estimation based on 76 PSM organizations in 56 countries. 
Source: EBU based on Members’ data.

PSM directly
employ

> 110 000 
women
across all 
56 EBU 
countries
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PSM GENDER BALANCE AT EU LEVEL

Estimation based on 45 PSM organizations in 28 countries. 
Source: EBU based on Members’ data.

PSM directly
employ

> 74 000 
women
across all 
28 EBU 
countries
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45%
of PSM employees
across
the EBU area 
are women

Note: EBU data is 45.1% / EU data is 45.8%.

Note: data based on 52 PSM organizations in 38 markets. 
Source: EBU based on Members’ data.

PSM HAVE A GENDER-BALANCED WORKFORCE
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Evolution data based on 18 PSM organizations in 15 markets. 
Source: EBU based on Members’ data.

The proportion of 
women
within PSM workforce
increased by

+3.0%
from 2013 to 2017
across the 
EBU area

PSM STRIVE TOWARDS GENDER PARITY
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vs.

Source: EBU based on Members’ data; sector specific data and EU labor market data from Eurostat (2017 data).

PSM EMPLOY MORE WOMEN THAN THE REST OF 
THE EU AUDIOVISUAL SECTOR

In 2017, the proportion of women among total staff in PSM organizations (45.1% across the EBU area
and 45.8% in the EU only) was higher than in the total audiovisual sector (only 40.0%), and in line
with the overall EU labor market (46.1%).

45%
of EBU PSM
employees
are women

40%
In the EU 
audiovisual
sector
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Women / total staff:

> 50 %

45% - 50%

40% - 45%

< 40%

Not available

EBU overall: 45.1%

EU overall: 45.8% 

Proportion of women among PSM employees
(2017)

Note: data based on 52 PSM organizations in 38 markets. 
Source: EBU based on Members’ data.

EBU Media Intelligence Service - PSM & Gender Equality

PSM GENDER BALANCE BY COUNTRY
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Note: based on 80 PSM organizations in 54 countries. No information or vacant position for TL in Lebanon, LNC in Libya, and Radio Mayak in Russia.
Source: EBU.

Delphine Ernotte
Cunci (France TV –
France)

Monika 
Garbaciauskaite-
Budriene
(LRT – Lithuania) 

Maria Rorbye Ronn
(DR – Denmark)

Sibyle Veil
(Radio France –
France)

Marie-Christine
Saragosse
(FMM – France)

Merja Yla-Anttila
(Yle – Finland)

Dee Forbes
(RTÉ – Ireland) 

24%
of all EBU

Una Klapkalne
(LR – Latvia)

Olga Bordeianu
(TRM – Moldova)

Shula Rijxman
(NPO - Netherlands)

Doina Gradea
(TVR - Romania)

Irina Gerasimova
(OP – Russian
Federation)

Rosa Marie Mateo
(RTVE - Spain)

Hanna Stjarne
(SVT - Sweden)

Cilla Benko
(SR - Sweden)

Sofia Wadensjö
Karen (UR -
Sweden)

Margarita Grigoryan
(AMPTV – Armenia) 

PSM DGs
are women
in 2019 

Karola Wille
(ARD/MDR –
Germany)

Patricia Schlesinger 
(ARD/RBB –
Germany)

PSM CHAMPION WOMEN IN TOP LEADERSHIP
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Note: based on 51 PSM organizations in 28 countries. 
Source: EBU.

31%
of all EU
PSM DGs
are women
in 2019 

Delphine Ernotte
Cunci (France TV –
France)

Monika 
Garbaciauskaite-
Budriene
(LRT – Lithuania) 

Maria Rorbye Ronn
(DR – Denmark)

Sibyle Veil
(Radio France –
France)

Marie-Christine
Saragosse
(FMM – France)

Merja Yla-Anttila
(Yle – Finland)

Dee Forbes
(RTÉ – Ireland) 

Una Klapkalne
(LR – Latvia)

Shula Rijxman
(NPO - Netherlands)

Doina Gradea
(TVR - Romania)

Rosa Marie Mateo
(RTVE - Spain)

Hanna Stjarne
(SVT - Sweden)

Cilla Benko
(SR - Sweden)

Sofia Wadensjö
Karen (UR -
Sweden)

Karola Wille
(ARD/MDR –
Germany)

Patricia Schlesinger 
(ARD/RBB –
Germany)

EU PSM CHAMPION WOMEN IN TOP LEADERSHIP
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WOMEN IN TOP LEADERSHIP: 
A SHARP EVOLUTION

Note: based on 80 PSM organizations in 54 countries. 
Source: EBU.

The 
proportion of 
women among
PSM DGs
doubled
over the past
four years

13%

24%

Feb. 
2015

Feb.
2019

31%

15%

EU

EBU



EBU Media Intelligence Service - Gender Equality & PSM 13

Note: PSM data February 2019 based on 51 EU PSM organizations; publicly-listed companies data October 2018 based on 597 companies.
Sources: EBU based on Members’ data and EIGE, Database on women and men in decision-making.

In the EU,
there are
4.8 times more 
women
leading PSM 
organizations
than leading
publicly-listed
companies

PSM

6.5%

Publicly-listed
companies

31%

Proportion of female DGs / CEOs

PSM PLAY A ROLE MODEL FOR 
WOMEN IN TOP LEADERSHIP
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Data based on 80 PSM for DGs, 55 PSM for Head of TV programmes, 64 PSM for CTO, 60 PSM for CFO, 64 PSM for HR and 64 PSM for International Relations. 
Source: EBU.

GENDER BALANCE GREATLY VARIES
BETWEEN KEY EXECUTIVES ROLES

24% 43% 11%

53%50%30%

Director General
Chief Financial 
Officer (CFO)

Chief Technical
Officer (CTO)

Head of TV 
programmes

Head of Human 
Resources (HR)

Head of International 
Relations
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SUBSCRIBE TO OUR MONTHLY NEWSLETTER

Join our many subscribers and keep up-to-date 
with the latest news from the Media Intelligence 
Service. 

Our market data and analysis covers a broad 
range of topics affecting public service media, 
including TV and radio trends, new media 
developments, market structure and 
concentration, funding and public policy issues.

Subscribers will also receive an alert whenever we 
publish a new study.

SUBSCRIBE NOW
(www.ebu.ch/mis)

STAY UP TO DATE

https://www.ebu.ch/media-intelligence
https://analytics-eu.clickdimensions.com/cn/agxfe/MIS-update
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PUBLICATION

Produced by:
Dr. Florence Hartmann
hartmann@ebu.ch

March 2019

DISTRIBUTION / CONFIDENTIALITY

This publication is intended for
public distribution. The information
may be freely quoted if the source is
clearly stated.

For detailed guidelines about how you 
may use this document and the data 
contained in it, please refer to our 
EBU-MIS Data Use Policy (available at 
www.ebu.ch/mis).

DISCLAIMER:

Please note that the EBU is not liable 
for any errors or inaccuracies in data 
provided by third parties

MEDIA INTELLIGENCE SERVICE

Ver.1

This publication is available for EBU Members to download at www.ebu.ch/mis

This report is published by the 
European Broadcasting Union’s Media 
Intelligence Service (MIS).

MIS provides Member broadcasting 
organizations with the latest market 
data, research and analysis needed to 
plan their future strategies and stay 
ahead of the game.

Our experts cover a broad range of 
topics, including TV and radio trends, 
new media developments, market
structure and concentration, funding
and public policy issues.

mis@ebu.ch

mailto:hartmann@ebu.ch
https://www.ebu.ch/files/live/sites/ebu/files/Publications/MIS/open/EBU-MIS%20-%20Data%20Use%20Policy.pdf
http://www.ebu.ch/mis
mailto:mis@ebu.ch
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